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Executive summary
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Globalization is no longer about the future — it

has already become a survival issue. Look at these
examples: O b a mactory, Ch 1 Relf - egplanatory
ability during the Olympics,andaf o r e | sgfatyénr ' s
the Middle East: intercultural communication is of
prominent importance to both nations and
individuals. This crucial yet often ignored
competency is the target of this program.

Under the Cultural Diversity Initiative, this
programme aims to create a wide and powerful
platform for different stakeholders to act strategically
on the communicative competency of Hong Kong
youths and ultimately, to create a paradigm shift for a
more open-minded, innovative, thus prosperous
Hong Kong.
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Who find and run CDA?

Unlimited supporters back up 3 HKU students who find CDA:

Whitney Tang, Daniel Chung, Grace Lee and Pinky Fong.

CDA is sponsored and supported by OISE, Academic Liaison Office and HSBC.

Howwas the idea of CDA come up with?

Some HKU students had some powerful intercultural experience in various places on

earth; they got deeply inspired, and
decided to make a change in the campus.

So, what exactly do they want tdo?

They want to bring a paradigm shift - given the issue of segregation among students

from different cultural background in the

campus (e.g. exchange ,locals, mainlanders, non-locals, Asians, Europeans, etc.), they

want to empower these people, break

this unnecessary barrier and build precious friendship across cultural differences.
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program.

Under the Cultural Diversity Initiative, this program aims to create a wide and
powerful platform for different stakeholders to

act strategically on the communicative competency of Hong Kong youths and
ultimately, to create a paradigm shift for a

more open-minded, innovative, thus prosperous Hong Kong.
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to enhance intercultural communication

to develop a group of student activists in promoting cultural diversity in the
community

to encourage commitments and student initiatives
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Expectation on CDA participants

to learn about people from other cultures
to develop an open-mind

to share one's own culture

to meet other residents and staff in a relaxed natural setting, where community building
is the focus

to support ongoing events of CDI
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to help plan activities for the community

What is CDA?

Cultural Diversity Ambassador Program (CDA) is a youth-driven pilot programme for those
special students who aspire to be good players on intercultural relationships. With a maximum
size of 50 participants, CDA will become a tight-knitted family with friendship of culturally
diverse young people at HKU.

What is inside CDA?
CDA includes a series of programs and workshops which help participants to understand
themselves, their cross-cultural counterparts, local Chinese culture, etc.

a fun-filled cross-cultural simulation at a cool place near Gold Coast, Tuen Mun
- an authentic investigative tour into 2 representatives of local
- Chinese culture: public housing and wet market in Hong Kong

- an untraditional Hong Kong presentation with interesting figures about this City! Be more
local than the locals!

Schedule of CDA?

Around 3 weekends in mid-September 2009.

11/9 —Hong Kong presentation (2hr)

12/9 —Empathy training (1 day at Gold Coast)

19/9 or 26/9 — Local Chinese XP (1 day in Central or Kowloon)
October — CDA exhibition
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-Appreciate cultural diversity

-High degree of self-awareness

-Willing to learn and dare to change

-Talents: photography, arts, magic, journalistic minds, etc.
-Committed, action-based
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1-4 September
Recruitment
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About our applicants

Applications received: over 100
Intake: 33

Culture of origin: China(Xian, Guangdong, Shanghai,
Hanzhou, Sichuan, etc), Poland, France, UK, US,
Zimbabwe, Sweden, Korea, India, Cameroon,
Germany, Pakistan, locals, Japan, etc.

Target groups
30% exchange students at HKU
30% non-local full time students at HKU
40% local students at HKU
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Lin, born in Shanghai,

grew up in Germany,
educated in Austria

differences -

Shorm|
Hong Kong residents with
Bangladesh heritage
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What would the world map
trigger you to think of?

“You can’t i magine

“1 spent my chil

“A girl went to Peé
with a broken hea
"I's 1t ng.o'u?” “ NO

“You know where my home

“Africa Iis a chicken | eg, USA

“Let me introduce the States to you!”

“The earth I s composed of | an
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6 September
CDA Retreat
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CDA retreat

A Objectives
I Get to know each other
I Teambuilding
I Havefun!
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a. & UKS Sy
evening | felt more
confident and enjoyed
meeting new people ir
a friendly and
energetic
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Amadeep University of Liverpool
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11 September
Hong Kong Presentation
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HK Presentation

Obijective

A to prepare participants for introducing Hong Kong from a
diverse perspective against the ordinary approaches by
student buddies, which are often superficial and fails to raise
interests.

A to guide participants to an open-minded approach for
understanding a place beyond first impression

Format
A presentation by expert |

>

Guest invited
Editor of

(http://www.softrepublic.com/product_detail.php?isbn=978988
1715883)

Content

A how many secondary schools, museums, doctors & nurses,
policemen and firemen are there in Hong Kong?

A Which district got most supermarkets? How much fresh
meat and vegetables we eat every year in Hong Kong?

A Hong Kong got 140,000 mobile phone users? More than half
of our currencies are the cents?



HKPresentation

Many i nteresting statist.]
| really don’t know many p
beeper pager nowadays!
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12 September
Empathy Training

Co-organised by Crossroads
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Em pathy is a very important quality in

Intercultural communication to avoid prejudice and
stereotypes. This section aims to prepare
participants to be good listeners, sensitive persons
with the ability to live with differences to develop

empathy in participants V wer ™
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Obijective

At o raise participa
issues of power, privilege and prejudice

A to train participants into good listeners
and culturally sensitive individuals

A to avoid things taken for granted

Date
September 12, 2009

Venue
Crossroads Village - Gold Coast, Tuen Mun

Format

Cross cultural simulation
B o :
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Paper bag Stimulation
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“During
those circumstances are essentially trapped between

a rock and a hard place” — Charita, UC Berkeley
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Taeuk Kang, Korea
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Thailand has ALOT of really poor people. And |
always wondered why those people would want to
live on and suffer all the physical and mental pain.
Why don't they just commit a suicide and escape it
altogether? ... al ways wonder ed
purpose of living?
Today, my question was answered. They live on
hope. A hope that one day they would be able to
save enough money ..f1i1 nal
poverty. Sadly, the simulation shows that the hope
is hardly tangible.

--- Pun, Thailand
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Experiential Lunch
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A XtRers' cultures are not
strange, weird, nor they are
wrong, they are just different.
We are never better than any
culture £

-LamWai Sze Hong Kong
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Testimonials

“We can not understand t he s
part -—Wibla, Xiat . ”

How can this
world? Why can't we change

the situation? What can really
help them to break the "glass
ceiling"? What

More I mportantly 1t 1 s to
can be passed on to others to encourage more empathy
which the world seems to D
-Tisha, Hong Kong-Malaysian-Thai
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19 September

A Tour to SdJk Estate
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Objectives

A Visit to Public Estate: So Uk Estate

A To see another side of Hong Kong — which is
mostly a prosperous financial hub in most
Vi sitors’ eyes

A To review concepts such as stereotypes,

cultural sensitivity, and understanding
beyond first impression
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How does this place relate
to you?

G[ A1S LUDS &F¢
element of my childhood
back in Bangladesh,

which is similar to StJk
estate: Balcony.

| used to play by myself

In the balcony a lot,
especially in the

F FOSNy22yag f
Shormj Bangladesh
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‘“whil e we | earn about empa
it is in question again when we

were like tourists walking round
and taking photos everywhere in
peopl e’s home ..
“"Respect ” —allthesenp a

became real issues on that day in '

'.,‘_-'! .....

“1I't reminded me
in the centre of Paris where people
live in cramped conditions and a
similar way to the medieval style.
Yet the people are all very close to
each other despite the fact that
they are all in the centre of the
capi t alMaxcHrahce .
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culture in Sweden as in HK. In

Hong Kong it is more functional
based, in Sweden it is more
F20dzaSR 2y {Parigk vy 3
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G. & oA WWEState/ IFot pn2 question in mind:
why some places become tourists site but why
some don't.

The peak become a very popular site in HK. It's
amazing but it's not quite Hong Kong in fact. 5&

IS very Hong Kong but it didn't become a tourist
site. It can never be because it is going to be torn
down.£ - Melody, Hong Kong
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b. Wet market

Background

In Hong Kong, large-scale development-oriented urban renewal projects have
brought about the

demise of several unique street markets, including the Duck-egg Street, Cloth
Street, etc. Property

speculation has led to the destruction of historical, cultural and communal
ecology of older

districts, and the conversion of friendly neighborhoods into unwelcoming
social Communities.

Mr. Ho, Executive Director of Conservancy Association Centre for Heritage,
will examine how the

city is losing hold on its historical root.

Objective
To understand the local history and culture, dynamics between neighborhood
relationship and

urban development, from the traditional wet markets.

I. workshop on wet market

A The origin of wet market

A European wet market vs local wet market

A Popular culture on wet market

A Overview on the eight traditional wet markets in Hong Kong
A The impact of urbanization on traditional wet markets

il. Visit to wet market

Route: s s ), ,
Shirley ,

J



CDAYEXHIBITION
INAVUASTION

Opening ceremony: Oct 5 1PX00

Cultural Diversity Ambassador Programme 2009



ABOUT CDA EXHIBITION

What?

* Full of creative media to express ideas and experience with "Cultural
Diversity"

*Chinese painting, sculpture, phot
Theme?

«"Respect-see it again.

When?
e Oct 4-10

Where?
* Global Lounge, HKU

What's for?

* to enrich life here - which is often filled with routine,

* survival, helplessness, miscommunication, stress, etc. — by

* inviting enjoyment of the beauty of art and creative ideas
* to raise awareness of intercultural communications, thus

* empower members of society in achieving harmony and win- win
situation.

* to shape global education against "mere intake of huge group of culturally
diverse student bodies without proper and professional facilitations".
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OPENING CEREMONY
OCTOBER 5 1200-1300

Include:

* Opening remarks

e Zimbabwean fashion show

* New song on cultural diversity
e Guided tour for exhibits

Time

* 1200-1300

Cocktail

e startsat 1130

RSVP
* cda2009hk@gmail.com



